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O MAJOR PROMOTIONS RESULT 
NLARGED PUBLIX OPERATIONS 


| “The honors were awarded to Harry Marx and David J. 

f Chatkin. 

.-. This news, thrilling enough, becomes doubly so in-con- 
‘sideration of the fact that the{ — 


“move up” at the top automati- Edw. O’Donnell To 


cally makes possible a great 
many additional elevations 


thruout the circuit. i Edw. O'Donnell will be the man- 
’ ‘Coming right in the midst of] ager of the new B. & K. Paradise 


the newly inaugurated policy | #04 will be assisted by S. Felch. 


n . A. P. Conroy, formerly treas- 
of inter-departmental co-ordi- urer at the Oriental, will assist 
mation and its 


attendant | A. H. Eisner, manager of the new 
+ probe for basic operating cost~| Maryland. Harry J. Potter, as- 


‘ : ‘ sistant manager at the Norshore, 
levels, impetus is thus given to will now manage the Senate; R. L. 


| Publix progress that is reflected} Kolber, assistant manager at the 
by the keen optimism the an- Chicago, being transferred in a 
j i telentie inet similar capacity to the Senate. 
; nouncement instantly ; BE. Levin replaces Kolber at the 
Mr. Marx, who has served from Chicago. 
the beginning of Publix as Direc- 


MR. HARRY MARX 


: Good soldier in our or- 
'ganization——zood leader of 
its rank and file—zgood 
friends to all in the Publix 
legion and the industry Pub- 
- Mx proudly leads. 
Stern soldier, calm, fear- 
-} Jess, loyal, tolerant, self-sac- 
} fificing, forgiving. and hu- 
} man! . Pioneer torchbearer 
» for a plan that has unswerv- 
a! carried the highest 
is of showmanship from 
‘precarious beginnings to 
present world-wide public 
approval of Publix. 
~}  . Unflinching foe to the ob- 
‘| sBtacles and frontiers dis- 
' | closed by his leaders. The 
~} man who has given Publix 
its realization of the high 
‘ideals and personnel its 
founders envisioned for 
| teadership—beloved leader 
| Whose loyalty and example 
- maintains that leadership in 
this progressive field. 
‘To this man this work is 
Hy and _ sincerely 


- Therefore, you are safe in 


gestion is then squarely up to 
put into work. 


to Publix Opinion. 
or advice to give, do-it here. 


“bulletins,” 


THE RIVOLI SERVICE 
: CLUR , 
Sumber of its Service 

2 ber The “Rivoli 

light” to Mr. Marx.) 


| Theatre Management, moves 

become special executive as- 

te to President Sam Katz, and 

xec! 3 Vice-president Sam 
We Tr. 


r. Chatkin, who has been in 
ge of the buying of short film 
ets and also had the super- 
| of the eastern de luxe thea- 

comes General Director of 


Special articles should not 
be re-typed or re-written, and 


nnOUnceMent was made at minders. 
of the Home Office u 7 
a , to which all memo-calendars. 


District Man- which to make use of YOUR 
| to attend. 


Publix 4 


Run “Paradise” 


MAKE USE OF PUBLIX OPINION! 


“Publix Opinion,” the official voice of the organization, 
is published for the purpose of making a short cut to the 
exchangé of ideas within the organization. 

Before it goes to press, it is carefully prepared and read. 
Everything in it is approved by proper organizational author- 
ities. It is effectively filling a need, and improving steadily. 


made, comes with the approval of all concerned. The sug- 


The articles, editorials and thoughts contained in it do 
not emanate from one person. ‘ 
many. They express, or attempt to, the experience of suc- 
cessful effort. You are, or should be, a regular contributor 
If you have announcements to make, 


In a large measure, “Publix Opinion” eliminates what 
otherwise would take.the form of endless “form letters” and 


This publication is for the benefit of the individuals 
within the Publix Organization. It tells the organization 
what you are doing that is worth repeating. It is not for 
outsiders, nor should it be permitted to fall into hands 
that might divert it as ammunition for opposition. 

Sufficient copies of each issue should be in the hands of 
each department head, to be read and passed on to those in 
each department who will be benefitted. If you do not re- 
ceive enough copies, notify the editor. 


Publix Opinion should be initialed by each reader, and re- 
turned to the theatre file, without being cut or mutilated. 
They should be filed for future reference for guidance of 
new-comers to your organization. 

- A great number of executives read “Publix Opinion” 

with a pencil in one hand and a pad of note-paper before 
: them, making notes from which to issue instructions or re- 
Or they make notes on “assignment-books” or 
This is the most effective manner in 


—SAM KATZ, President, Publix Theatres Corp. 


The Official Voice of Publix 


Publix Theatres Corporation, Paramount Building, New York, Week of September 15th, 1928 


RX AND CHATKIN ELEVATED 


IF YOU PLAY 
“WINGS” READ 
THIS ONE 


Good advice to other theatre 
managers who are to play 
“Wings” is contained in the fol- 
lowing telegram from George Zep- 
pos, of Wheeling, W. Va., to Mr. 
|S. R. Kent, General Manager of 
Paramount pictures. F 


“I never knew before the capac- 

ity of my theatre stop never 
thought such a gross could be 
| made in a single day stop I can- 
|; moet remember of another case 
where so many people turned out 
for the opening day of any show 
| stop It took Wings to bring forth 
the above statements and to break 
all past records of the biggest box- 
office successes shown up to the | 
present day in my city stop I dare | 
to make the folldwing suggestions 
to all the de luxe managers of 
America stop By all means to can- 
cel all presentation acts during 
| the showing of Wings and double 
| their playing time stop And I ad- 
vise the theatres where Wings has 
not yet been shown as a road show 
mot to make the terrible mistake 
of failing to raise their price of 
admission step If any manager is 
skeptical of the above statements 
Be shall be only too glad te assume 
the risk stop Wings silent or sound 
will establish unbelievable records 
congratulations Wings will be held 
|ever ‘for another week at my 
‘ theatre.” 


| 


TTI (i imini 


S | 


assuming that any suggestion 


you for the purpose of being 


They come from a great 


; 


be clipped out. They should 
ssed on as desired. 


OFFICIAL publication. 


BOX - OFFICE HORIZON 
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=\that I unqualifiedly subscribe to 
= | the policies and plans and require- 


terests of Paramount, it is our 
duty to do so.” It means friendly 


= = for the common good. 
and enthusiastic co-operation. 
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VOLUNTEER YOUR 
OWN ECONOMY 
DRIVE!! 
THEE 


No. 34 
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, Copy? 
| “nena Seteten” | “CANDY WEEK’ 


1, Advertising Manager 
2. House Manager 
3. Asst. Manager and 


TIE-UP 


Treasurer _ 
4, Files M “Publix Opinion” has 
= : "Soccernet contacted the Advertising 
7. Gotan poe and Educational Campaign 
8. House Staff |Headquarters of the candy 
Proper distribution of 2| industry, and an EXCLU- 
your organization 2.51VE national tieup be- 


jtween Publix theatres, 
Paramount pictures and the 
candy industry is being ar- 
ranged at their expense and 
effort. 

October 6 to 13 has been 
designated as “Candy Week.” 


publication is the re- 
sponsibility of the 
House Manager to 
whom copies are 


mailed ! 
Important subjects should 
be re-typed for distribu 
tion where distribution is 

desirable. 


A. M. BOTSFORD 
Director of Advertising 
and Publicity 


0 TS 


PARAMOUNT 
TRADE MARK 
IN ALL ADS 


Enlarging upon statements pre- 


OU 


Get a lot of candy boxes 
of different kinds TODAY 
from your merchants and 
photograph your local 
stars eating candy, mail- 
ing a box, or passing it 
out to local kids. Make 
the picture TODAY and 
slap it down for a Sunday, 
October 2, newspaper 
spread and you can’t 


miss!! 


In every town, the leading 


viously made concerning the close | candy manufacturer, jobber or 


bond of union between Publix and | perchant has already been con- 
Paramount, Sam 


Katz, president|tacted by the candy industry 
of Publix Thea-| organization, and has appoint- 
tres re-iterated/ed local chairman of 2 com- 
his desire for! mittee that will spend money 
closer co-opera-|_ : é 

tion and more|2nd do things to make your 


thoro  under-| public “candy conscious.” 


standing of each Can Sup 
others “problems O d dy apply ere 
by both organiza- ur understanding is t at 
tions. the candy -people locally will 
“I want to say | supply huge quantities of candy 
to be taken to local charity- 
ments of Paramount as a film pro- homes, Homes for the Aged, 
ducing organization of which we’ Homes for Orphans, etc., and 
are part. I pledge everyone in | distributed by our stage stars, 


Publix likewjse. The Paramount |, ; 
product has world prestige, be- — ae a0 ithe gap crs 
cause of many years of progressive t, Ceertouted wi C —— = 
experience. The name means a ments of the movie-Star who 1S 
great deal Sh the box office of the |on the screen’ of your theatre 
theatre. For that reason, I am/that week. The idea is 

that on every piece of ad- ma 5 Sos 


i  Pebiix th a | this stunt provides an excuse 

line or a slug proclaiming it as 

“The Home of Paramount Pic- 
tures.” 


to break “candy consciousness” 
into the local newspapers by 
using your attention-compell- 


Publix is cognizant of Para- in names for e e-cat 
-catchers. 
mount’s needs, and everyone must s Here are att e wa es 


recognize it as t of vi 
big family” wherein we are ‘all | eg Mr. Sam Dembow, 
oe 

(1) Don’t try to give 
away candy in the thea- 
tre, unless you do it as 
the patrons pass out of 
the theatre. Candy ma- 
tinees everywhere have al- 
ways been box-office flops, 
and they gum up the thea- 
tre carpets. 

(2) Don’t make any 
screen hook-ups. This idea 
(Continued on Page 2) 


“If there is any way in which 
we in Publix can advance the in- 


Vogel With Publix 


Mike Vogel, formerly of the 
Paramount exploitation depart- 
ment, has joined the B. & K. pub- 
licity staff to handle the Paradise 
in Chicago. 


: 
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TwoMajor Promotions| HOPE, NOT FEAR, IS KEYNOTE OF  °""WeaxtieUp 
Publix Operations | ECONOMY PLAN, SAYS MR. KATZ “ets” 


(Continued from Page 1) : 
To nip erroneous discussions in the bud, and to set everyone | is already “sold,” without 


Mr. Katz, paying a most glow- right conc erning the inauguration of the plan to discover minimum | it, so it is unnecessary to 
ing tribute to.the records of both departmental operating costs, and possible economies through’ inter-| give away your valuable 
men in Publix, announced the} gepartmental co-operation, Mr. Sam Katz, President of Publix|  gcreen, You're giving 
Pood Bee | Theatres, has issued a new statement to all department heads,|/ plenty when you give the 


Nea Se on | Which ° ‘Publix Opinion” presents in this issue. name-value of established | whereby Bes ti 
r 


optimistic outline of Publix policy In making the statement, Mr. Katz by pointing out the hope, national and local stars and manufacture imi 


rings bearing the — 
for the next year, together with @ | and eliminating the fear, shows that he is aware of the fact that theatre folk. sid ioe Se bre 
Nese wederaec papier aoa ok the new policy is being received with sincere enthusiasm by Publix Build Prestige them through: fatal 
" $s < - 4 . . . 
pec ore eR that will affect employees—particularly the ones who have always known that This tie-up ought to help|stere organizations has b 


the theatre policy in the future. | their own promotions have been delayed by w astefulness beyond | pyild prestige faa, you at the po beariniee 
Mr. Katz also reiterated the | their control. newspaper offices. Just tip-off] (he idea, the epir 
necessity for everyone voluntarily| His statement follows: the Display Sales-manager and| has decided not to 
assisting in the probet —. | City Editor of each newspaper with it, wie 
ne oo a There seems to be some for as sake of gies Seana ithat Candy Week is coming, ool rennet ae 
i decline apex the promo | misapprehension concerning my records made. It Is neces= | 414 dope out a double-truck tie-| enough. Nevertheless 


ss, , Joos .o. | sary that. the operation be reas : r ; 
tions of Mr. Marx and Mr. Chat- pence Sa brought down to a proper | UP page that projects the faces) is going through just the 


4 ’ 

kin, credit was given by Mr. Katz, i} basis. Wherever possible, su- and vehicles of your stage and The 8 irath Comp 
to Mr. Marx we the oS ee | pen pir nage tc ie. ca per thuous help - emit in at sereen- stars as outstanding dal tet Seanay, Kreametl y 
ti F the excellence of “Pubhx : _ ; i yartment will be transfer- ; 
pransh tea is stl as for the type| mies possible thereby. wag to pgp Tei ‘nts where “celebrants” of “Candy Week,” | fancy rings. Asa novel ye 
of theatre personnel the world is Tt is my: wish Cat ¥OW et ce needed. > _and it’s an excuse for every local | and counter display they 
now applauding. He praised Mr. would make it clear. to all There is no reason for any- icandy * jobber, candy store, mounting a number ) 
Marx for his loyalty and intelli-| concerned in your depart- one to be panicky, and the candy manufacturer to pay for on cards, each card to 
gent energy, and pointed out the ment that this work, carried | most important thing is for it: Dect: leme ‘aie eneee 6 photograph of a Param 
necessity for continuation of Mr. on under the direction of Mr. | cach department head to dis- | ~ y Space for) The stars who have 
Marx efforts within the organiza- | Nicholas G. Weiss, is not an | ewss our. situation frankly yourself to buy. Ordinarily this| the use of their photog 
tion, along new and even more “economy drive,” nor is he to | with their respective em-  |is a class of industry that does these displays now 
difficult lines. It will be Mr.| be regarded as an “effici | ‘“ployees, assuring them of our inot use newspaper advertising Jannings, Clara 
Marx’ especial duty to see that; ency expert,” in its commonly | proper intention, Above all, | 444 the newspapers will thank Once cate 
policies as laid down by Mr. Katiz| accepted meaning. His func- | do not permit idle fears. seh : pé Pp Naney Carrol, Jack L 
and Mr. Dembow are actually and| tion also is to see that prop- There is nothing more in- | YOU lor bringing home some} lanova, James Hall, 
completely operative, and to mo-| er recognition is accorded volved than for everyone to |new business for them. It'll] Powell, Richard Arleny® 
tivate them wherever possible; where due. get right on the job and at- | also help sell your news-feature Clive Brook, Gary — 
when or if blocked. We are imaugurating a tend to business. We have al- | stunt of taba pertinence bes Mary Brian. e 

Mr. Chatkin will take over Mr.| policy that will get our or- ways stood for fair treat- Old P 5 y ’ Exhibitors and other 
Marx duties, with complete charge | ganization down to its proper ment for all cohcerned and to d eoples Homes to give have been notified o 
of all Publix theatres operations. operating costs without im- os ett Papi sies ¥ away candy. of the-ehehee 1 now 

| pairing the efficiency needed | tion will not alter the fair re- aaa ota se, 
| tex the maximum acute re- | lationship between the com- Remember, this is Exclusive will appear ity on the ¢ “a 


Earl Sanders a ack quired by our leadership in pany and its employees. ly Publix! _ Go | after it! 'on the ring 


eee 


the industry. This is not a SAM KATZ ; , 
Back to Orpheum ‘drive’ or a temporary cam- ere ae : Lloyd Tish Is jealled The Ralnban and j 
ates nes | paign. It is a permanent part Good Will Plane Tour Magazine Editor 
Earl Sanders, now with Publix; 0! the organization. a\) hen . a yi 
and Sarnact Orpheum booker, re- | duplication of costs and ef; | And Patrons Air Rides 


azine. aa 
| Cee aad now. in 
week, is being distrib 
j oe : | fort in inter-departmental re- | Two Eaglerock areoplanes, Lloyd Latin, of. ot the Balaban | at ail B. & K. house 
turns to the Keith office in charge; ations are removed. and the owned by the Alexander Film Co., and Katz-Publix publicity staff, is| ing and publishing | 

of Orpheum bookings within three; organization knows its basic Colorado Springs, are making a lediting the firm’s house organ | an outside conce 
weeks. Saunders will be in charge | casts, there will be greater | good will tour of the Great States . GE RET ET SST —_—- ro 

¢ Orpheum bookings tic was! opportunity assured for indi- circuit. = 

7 K . = | ia Se 

a ais 1 be Keith rth otaaiant| viduals in the spread of prog Planes stay in each town four 
arafied” by SO ee ee possible between mini- days, drop dodgers from the sky |} 
consent of Publix. | mum cost and maximum and take theatre patrons for free 
results. hops. 


Economics are expected to Plan is worked on a retroactive 

| come direct from recommen- publicity basis a letter to the 

The Last Gasp | dations and suggestions made Eaglerock Company will bring you 

Doormen and ushers em- by you and your department ‘| a plane. This tie-up was started 

ployed in certain California || to Mr. Weiss. There is no in- at the opening of the Publix 

theatres must spray their ; tention of dis-organizational Michigan Theatre in Detroit 2 
| 


mouths before going on duty savings or eliminations, just cake ane: 
every day. The manager 


found halitosis prevalent 
among theaire employes. Fc ile i miasies 
Chief. usher must make a | } eae iLsaket 


mouth to mouth inspection | 66 I N D I A N A ’ S ” A N N I V E R S A R y ia ail if mere u ‘e 


as every shift goes on duty. . 
17 Be <T. an 


ir he iriyg 7 


2 —s 


THAT NAC 


JACK KNIGHT TELLS 
cunt ns aor me WHAT SERVICE IS — 


I speak in many tongues, and |. yy yo Service which is rendered for purely monetary con 
to all peoples, and to all of life || a j % aa : aD tion, service which is merely superficial and artificial— 
am JI a minister. ~ if oY ey Z ie go over with the public. The public must feel that f 
An eternal troth I keep with | | yy Ye j j = G from the heart—-it must so permeate your house that 
mankfad Bee we _ J ; ee oy solutely breathe it in the air, for if it is done an 
Enlightenment — Beauty — / , j j Y “Ze your patrons instinctively know that a show is bein : 
Happiness. J is ey j = them. You must be able to build up this thought of 
I am’ handmaid to Science. | fern j 5 Bethke ss service to the point where you achieve an atmosphe 
To all the arts am_I sister. me 24 GYIGEE bus Lt he A A RG, Gi oe finement and culture automatically. This type of » 
I give life to literature, and |_ Mo : » A ie tion for your publie cannot be pushed, hurried and 
breath to her progeny. | aa i “ ‘ % % coast downhill like a toboggan, It is ent t 
The scuiptor’s . inanimate y : must pga add momentum. 
marble I transmute to motion, ; 
and grant to torpid clay the 
fleeting frailty to flesh. WYijp yi 
To drama am I counterpart. that. are started conwite. This simile applies. ti 
I weep with Rachel, and with tion. The generator and motor have lost abo 
Harlequin I jest. : ” Which means that in order to have a 100 per cent 
Story and song, man and | The promotion of a special tabloid seetion in a leading Indianapolis pil must bat the , see 50 to get te. You: pat 
child, life and -death, at once | daily was more than helpful to George D. Tyson in putting over a 


ont agalle 70g ata ie Dom new house record at the Indianapolis Indiana the occasion being 
cup I “steep with anaes. the first anniversay of the house opening. 
I sing the song of life. The revue billed in was ‘‘Rah-Rah-Rah” which was appropriately re- 
I am the Paramount Trade | titled “First Anniversary Revue’ with a special publicity build-up votion and loyalty ye your company's si 
Mark. to make it extra-special. A unique canopy display attracted excep- senate Pee ’ need a 
From “Paramount Punch” tional attention and the tabloid insert provoked the envy of com- 
(Australia) petitors. The net result of the campaign was a new house record 


Gobo pepepepetodstepopers | bettering by an even $1000 the former gross held by Harold Lloyd. 
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‘MOVIE “DONT” 
LIST OKAYED 
BY. MAKERS 


In making pictures there are 
now 11 ‘‘don’ts’” which must be 
observed by all producers to avoid 
international complications and 
general censorship throughout the 
world, says ‘‘Variety.” 

There are 26 instances where 
special care must be exercised in 
the manner in which certain sub- 
jects are brought to the screen that 
vulgarity and suggestiveness may 
be eliminated and good taste can 
be emphasized. 


The  Associa- 


/*'tmterview| ‘ion of Motion 


your orches- Picture Produc- 
tra leader on| ers, Inec., re- 
what he! golved that these 
thinks of ; 

these donts| Various matters 


must be strictly 
adhéred to and 
under no circum- 
stances can any- 
one of the 11 
“Don’ts” be used 
or included in a 
picture. The 
other 26 points 
must be discuss- 
ed with the Producers’ Association 
before being injected into a film. 

On this coast 24 picture pro- 
ducers have pledged themselves to 
observe all of these ‘‘Don’ts.”’ 

The 11 “Don’ts” are: 

1.— Pointed profanity by either 
title or lip which includes the 
words. God, Lord, Jesus Christ, 
unless they be used reverently.in 
connection with proper religious 
ceremonies. Also other profane 
and vulgar expressions no matter 
in what manner spelled. 2 

2.—Any licentious or suggestive 
nudity—in fact or silhouette; and 
any lecherous or licentious notice 
thereof by other characters in the 
picture. 

3.—The illegal traffic in drugs. 

4.—Any inference of sex per- 


and it makes 
a good local 
story for your | 
papers. He 
sees ALL the 
movies and is 
a local 
“name.” Make 
him approve 
the “donts” In 
your re-write. 


version. 


5.—White slavery. 

6.—Miscegenation. ; 

7—Sex hygiene and venereal 
diseases. — 

8.—-Scenes of actual child birth 
—in fact or in silhouette. 

9.—Children’s sex organs. 

10.—Ridicule of the clergy. 

11.—Willful offence to any na- 
tion, race or creed. 

The 26 Points 

The other 26 so-called “don’ts’’ 
which can be used if properly 
treated, are as follows: 

1.—Use of the flag. 

2.—International relations (to 
avoid picturizing In an unfayvor- 
able light other countries’ religion, 
history, institutions, prominent 
people, citizenry). 
_ $.—Religion or religious cere- 
monies. 

4,—-Arson. 

5.—Use of fire arms. 

6.—Theft, robbery, safe crack- 
ing and dynamiting trains, mines, 
buildings, ete., (the idea in hand- 
ling of this point being that the 
producer must’ have in mind the 
effect which the too detailed de- 
seription of this may have upon 
the. moron.) © 


7.—Brutality and possible grue-). 


someness. 
8.—Technique of committing 
murder by whatever method. 
9,—Methods of smuggling. 
10:—Third degree methods. 
11.—Actual hanging or. elec- 
trocution as legal punishment for 
crime. ; 
12.—Sympathy for criminals. 
13.—Attitude towards public 
eharacters and institutions. 
14.—Sedition. 


15.—Apparent cruelty to chil-|. 


dren and animals. : 
16.—Branding of people or ani- 

mals. i 

-17.—Sale of women, or of a 

woman selling her virtue. 
18.—-Rape or attempted rape. 
19,—-First night scénes. 
20.—-Man and woman in bed to- 

gether. . i 
21.—Deliberate seduction. of 


girls. 


Not as Advertised 


A number of writers on 
the New York dailies have 
received letters from read- 
ers objecting to the way in 
which sound pictures and 
talking pictures are mixed 
up in the advertising. Peo- 
ple appear to be more in- 
terested in tatking pictures 
but when they are advised 
to go and see and hear so 
and so in the pictures and 
then only hear music they 
feel cheated. 

They request that a sound 
picture be not advertised as 
though it were a talker. 


22.—The 
riage. 

23.—Surgical operations. 

24.—Use_ of drugs. 

25.—Titles or scenes that have 
to do with law enforcement or law 
enforcing officers. 

26.—Excessive or lustful kiss- 
ing, particularly when one of the 
eharacters is a heavy. 

Some time ago a much milder 
and lesser list of ‘‘Don’ts’’ was 
ft ranniinted for general picture 
production. It carried little au- 
thority at that time. 


‘PATRIOT’ REVIEW 
IS MASTER-RAVE 


When you play “The Patriot,” 


institution of mar- 


be sure to get the re-print of the: 


review by Benjamin DeCasseres, in 
{Motion Pictures Today.” It was 
re-printed as a page ad in the 
trade magazines. Show De- 
Casseres review to all the news- 
papermen you can reach. Then 
tell them that Mr. DeCasseres is 
one of the regular contributors to 
“American Mercury,” ‘Plain Talk’”’ 
and other periodicals for the in- 
telligentsia which usually sneer at 
anything made in America. De- 
Cassere’s name will interest -the 
newspapermen and they’ll com- 
ment on his comments, undoubt- 
edly. ’ 


New York’s Gas Kit life. 


to Paris, contracted a se 


cents daily, 5 cents Sunday.” 


PACEMAKER IN THE DAYS OF SIGH CAROUSE!—James Gordon 
Bennett, editor of the New York Herald, eg i ‘absorption’ 
the Herald-Tribune, worshipped at the font of Bacchus back in 
Boulevardier, raconteur, he was a con- 
noisseur of wine, women and song. He shot up engaged 

mielees, was joser and winner in cafe fights, was horsewhipped 
wrecked hansom cabs, fought a duel with Frederick May over 
sister, fought with Hearst, knew the inside of police cells, exp2f; 


allied on May 14, 1918 He was one of the ‘original 
the old, wild days and a drink he liked he gave the nay 
tween, the sheets.” While in Paris the elder Morga 
i{ the New York Herald was for sale. “Xes,” 


Ae 


ENTER—THE VOCAL EXPERT! 


Write to Charles McCarthy of the Paramount Home Office Publicity 


depariment, for this picture, ordering it by name and number. 


Its a 


special, but it’s sure fire for the radio and movie editor if localized 
and submitted with story about Robelt Milton, in Column 5, Page 3 of 
this issue. 


Sound pictures have created a new studio job, 
trainer, who prepares players for their sessions in front of the 


microphone. -Clara Bow, 
who is seen here taking a few 


that of the voice 


Paramount star, in ‘‘The Fleet’s In,” 


tips on enunciation from Robert 


Milton, voice expert, who hears Miss Bow’s voicé in the headphones 
just as it will sound in theatre loudspeakers, 


BOSTON “MET” HAS ITS 
OWN PAPER 


Among the new theatre publica- 
tions issued by the various Publix 
theatres are ‘Metropolitan The- 
atre News,’’ a breezy 12-page, ad- 
supported tabloid newspaper, pro- 
duced by the ‘‘Metronolitan’”’ the- 
atre in Boston, under the direction 
of Bud Gray, Advertising Manager, 
and J. R. McCurdy, Managing 
Director. The paper circulates 
20,000 copies all over the city, 
and makes a profit for its pro- 
moters, who are composed of prin- 
ters and newspaper writers and 
salesmen brought together by Mr. 
Gray, and organized into a sep- 
arate company. ‘The theatre gets 
a share of the profits, which are 


thrown into a special ‘“Fun-fund” 
for the theatre staff. The “Cap- 
itol” theatre of the Kunsky-Publix 
chain in Detroit, has commenced 
to issue a semi-monthly mimeo- 
graphed staff-paper. 


FURMAN A BENEDICT 


J. C. Furman, Advertising Man- 
ager for the Houston “Met”? came 
to New York last week and played 
an important supporting role in 
The Little Church Around The 
Corner with Miss Kathleen Hare, 
of Atlanta. After the honeymoon 
Houston will get some good ex- 
amples of how a good press-agent 
sets the town affire when his in- 
ventive is ignited by incentive. 
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YOUTH BESTS 
SCREEN VETS 
FOR TALKERS 


Former stage actors, who have 
| been on the screen exclusively for 
years, are less plastic material for 
| dialog sequences than keen young~ 
| ters who have never looked across 
) footlights. : 


| This is the experience of Robert 
| Milton, business partner of John 
Murray Anderson of Publix, Mr. 

| Milton technically guides the re- 
cording of dialog for Paramount, 
| “These same youngsters, and 
others not so 

een “7 young, he says in 

Revrite and ~ variety, ae 
being forced to 


| |localize. Mr.; —- hb Ikens 
| | wittom heads | 2cauire the cnack 
| of weeping with- 


the Anderson | 


| | Milton School | out th a tee 

| of Dance and ) tance of violin 
| | Stage In New | and organ, They 
) a eee are being taught 
1 | how to cultivate 
| | their imagina- 


tion.” 

Milton points out an instance of 
where several young stage players 
devoid of stage experience being 
put through a rehearsal and going 
to their lines with spirit and gen- 
luine enthusiasm. Personality, the 
chief asset, stood out. In the case 
of an older player, his stage work 
had been in melodrama, consider- 
able time had to be spent in get- 
ting the proper shading in his 
lines. 

Playwright’s Discovery 

One playwright has discovered 
that the writing of spoken se- 
quences for a picture is more diffi- 
cult sthan writing for the stage. 
This writer made seven versions 
of one scene before he hit the 
mark. The difficulty was in mak- 
ing the step from silent action to 
sound so that the spectator would 
easily and naturally follow with- 
out ‘killing’ the illusion. The 
same process in reverse Was also 
necessary. 


Milton has no patience with the 
suggestion of employing elocution- 
ists in the studio. He is emphati 
in his: opposition. What has ’ 
to be recognized, he declare 
the imperative necessity c 
devoted to rehearsal and 
ing the right touch ir 
shading. This is mo 
in the case of a p-Cle 
there is no oppor’ the |. 
uous amending ..- 
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Jef Lazarus, public 
West Coast Theatres ¢. 
joined the Winnie Sheehan 
production staff. 
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Saturday Openi i 
Effective Sept. 22 the P 
Balaban & Katz Oriental, 


shore, Harding and Paradise the 
tres in Chicago will revert t 
Saturday openings. : 


Butts Promoted 


W. D. Butts, former general 
manager. of the eight Great States 
theatres at Peoria, Ill., is now 
field manager of the circuit. He 
will aet as assistant to Billy Elson. 


Brass Tickets 


Use of brass checks instead of 
tickets is an experiment being 
tried by Publix-B & K at the 
Roosevelt theatre in Chicago. If 
successful the idea probably will 
extend to all houses. 

Customers receive the checks at 
the box office, depositing them in 
a tabulating machine at the door. 
The checks appear superior to 
tickets in affording an accurate ac- 
count of admission. They may be 
used innumerable times. 
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of OF. tist Church membe rship congre- 
“drafteasted in the building. A flat, 
eonsent of 1d-proof and false ceiling of | 


every day. The ma, 
found halitosis pre’ fo; 
among theaire employ, ro5 


mouth to mouth inszcleeyed o 
as every shift 2¢-two pieces, a 


Here’s Some News All The 
Papers Have Been Yelling For 


Walt Whitman's unpretentious old town is taking rank with | 
Hollywood. Nice, New York, Berlin and Culver City as a source | 


of motion picture entertainment, for within the past ‘month sound | 
pictures have brought into the film field the Camden, Nek plant 


of the Victor: Talking Machine Company. 
There. Femil Jannines® ‘ ‘The Pa-| 


triot,... Von. Stroheim’s “Wedding | 
March." and John Barrymore’s| @?e Closed, whispering ceases. On 


“Tempert’ was synchronized. Berrie go oek oes ste a 
Sj rE ” ‘ 

Rae TP a nhs te ce Seine) | titles Von Str oheim exclaims! In 
ser Schubert was. sy ae hronized | ees es ohne toe 
Mahe . aoe. a are ‘s Shoe reg Finston and Dr. Reisenfeld con- 
ge Z : : » | duet the orchestras with many 
; pantomimie gestures, for silence is 
literally golden when microphones 


Shadows’ in the South © Seas. 
“Warming Up’ and “Loves of an 
Actress”). have 
: been outfitted 
Here‘s a e © 7 
Story. AN ¥ | With. disc” music 
editor will] and sound effects} 
aan tor SOR~ D othee oe hd one 
day! Rewrite 
it! 


ears; once an obligato by a pas-| 
sing milk truck was contributed | 
to a score, the cacaphonous intru- 
hk ye hun. | S102 being detected at recording 
ESE pee eee Pe eae time only by the tin ears of the 
Sidiccie conse ta this fall “Two microphone. Downstairs the mu- 
which you I anes anes final from these microphones is re- 
fist the stars : ie: corded on a dise that is timed to! 
the rate of unreeling of the film. | 


and titles of |} Colman - Banky 
ce kao ot Dieture eee A reel is completed. 


ee min 2» 5 i 
sound - fea- on the list. 


tures and in- Former Church! “Play back!” ‘says Dr. Reisen+) 


sert it in this 
Receu? a In aformer feld. 


Make anew] Church down a The conductor hops down off| 
beac’ in hhc side street that) his bookkeeper’s perch, the musi- | 3¢ 42 84 1.26 


Mr. Katz is} ihe good gray; cians relax, and a reel of “Tem- 
quoted as z . 


writine the! poet once tramp-) pest” with synchronized score by 
facets contain- ed, Nathaniel W. | Nathaniel Finston and the Para- 


ed. in a letter rete 7 98 1.96 2.94 3.92 4.90 5.88 - 6.86 7.84 ; $8.8 a 9.80 
‘ se Finston, general, mount Theatre orchestra, or Hugo ¢ ari 
— — Ps director of music} Reisenfeld and the Victor orches- 8¢ 1.12 2.24 3.36 4.48 5.60 6.72 7.84 8.96 10.08 11.20 


eity theatre for Publix andjtra is exhibited for the benefit of | 


manager of Paramount, ecoat-| the gentlemen who have just re- 
your tewn 


J'phat gixvest less and perspir- corded that score. “It beats those | lig 154 3.08 4.62 616. 7.70 9.24 10.76 12.32 13.86 15.40 


local color| jing, perched on a) instantaneous slot-machine photo-| 


and news! pookkee per’s: graphs!” says a violinist. 
value to add ug pat ot 

40.0: 348 cM fenn stool, is conduct- One a Week 
ture” interest ing the Para- 


— and when| mount orchestra About.a week is required to | 


vs 


it’s printed 


i : : this week inate, ooore = film,’”’ says the conductor 
in yeur loca « < 


newspapers,| recording of a who has been engaged to synchro- 
it will seN] < nehronized mu-, ™2e With music and sound effects 
Cickiets eee ae of “The 2¢wW films, either on the film 
lace Wedding March.” through movietone or on the dise 
Dit t9.-for Dre . phir: 
Hugo Reisenfeld, musie director pv ac tor Gere. With the director 
for United Artists, similarly oc- and producer who created the 
cupied with “‘Tempest.’’ 
Hids jen from view is the arched 
roof to which boomed hosannas 
and hymns when the Trinity Bap- 


cal director who prepares the syn- 
chronized store, films nationally 
| Circulated are certain to be more 
intelligently presented for emo- 
tional effects on audiences than 


i " 3 haphazard accompaniment in so 
is better for recording. AN} many theatres.” 
there, to be sure, but it is 

one, recently installed,| Directors and producers who 
The Law. re is a microphone be-' sesame assist in scoring their 


Doormen and Joes not carry pom-} own films will be enabled to do'| 
ployed in certain .radio sets but that |this on synehronization for na-| 
theatres must spray to a recording} tional consumption because the) 
mouths before going 0 yt. There im-| Vietor company is about to open) 
ered; they | a recording studio in a Hollywood | 


Chief. usher must M aye 
ches- open a New York City studio. 


. of twenty voices, a pre-, tures Josef Pasternack, erstwhile 


Howeokoretic the conductor's towering: kret, and Rosario Bourdon. Not 


per's stool. only*has United Artists retained} 
Dr. Higo Reisenfeld to score its| 


Hh: 30,000 equipment | sound filtas but Irving Berlin also 
Avnstairs, where prayer-books has been placed under contract. 
(been stored and where the! Lupe Velezjyvill sing “Where Is 
«-ul had been wont to convene the Song of Séngs For Me?’’, new 


Bae sociais and committee meet-;Irving Berlin s@ce written espe- 


“ trade-marks of Western Electric,’ production. “Marie,” another 


- were secreted in Pandora’s box.! 


£ there is some $150,000 cially for the océusion, in ‘The 
worth of equipment bearing! Love Song,” D. W. Griffith’s next 


Electrical Research Products, and new Berlin piece that bas been 
Victor Taiking Machine. In this| composed for the néwest “Samuel 
basement there are, also, two huge Goldwyn production, will be.sung 
amplifying horns such as theatres|in “The Awakening,’ Vilma Ba 
place “behind ‘‘talking”  silver| ky’s forthcoming picture. 
sereens; a regular sereen; a re-| * 
cording room that looks like a 
telephone exchange; a. projection} 
booth fitted with a standard pro- TELEGRAPH IN LOBBY 
jection machine and Western Elee- : 
tric synehronization and sound | ; 
amplication devices that are iden- On the day before opening of 
tical with those called Vitaphone | “Telling the World” at the Pub- 
and Firnatone by companies em-|lix Florida Theatre, St. Peters- 
ploying them. | burg,” Fla., a. noisy. telegraph 
In the midst of the orchestra, in instrument and “beoth was instal- 


front of the organ, and before the! 
Russian choir are the asnaliiver in the theatte lobby and re- 


microphones; under each there ig;™@ined there throughout run of 
a box that distinguishes it from) picture. A telegraph set was ap- 
the ordinary radio microphone. parently connected to the Associ- 
One is assured that fewer wonders | | ated Press wire and the man in 
It’s a Thrill! the booth would write about the 
“Ready!” | pigture and hand it to the people 
Shades are pulled down, doors, as \hey passed by. 


booth, a regulation sereen,} Metropolitan and Boston Sym-| 
proof walls. In the middle| phony conductor, Nathaniel Shil-| 


are possessed . of ‘‘loving-cup’’ 


through the Western . EBlectrie-) 


| picture sitting in with the musi-' 


| through the present method of | 


film thea-; building that will be enlarged as, 
Jon the, the volume of work requires. In! 
ir mi-| September the same company will | 


us-| Victor has engaged to score pic-| 
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Smart Ad-Writers Will Copy This to Paste 


A Short Cut to Figuring Space Costs 
: By Mabon Kingsley 


| Newspapers sell space in to know the cost of 482 inches — proves help! 
cents per line. Adverttioes are at 38 centsa line. Opposite 38 if we have $3, 
interested in the cost per ad- cents in the left column we ‘te 21 — 
vertisement and the total cam- find that 4 inches cost $21.28; 
paign cost. It frequently falls. 400 inches would therefore cost 
to the lot of the contact man, $2,128; 80 additional inehes — 
who may not have immediate will be 425.60 (ten times the 8 
access to an adding machine, to rate for 8 inches). And 2 
go through the tedious process inches cost $10.64. Adding, 
of multiplying display inches by we get a total cost for 482 inch- pape a ¢ 
fourteen by the line rate for es of $2,563.64. Give will pro 
each paper on the schedule. The table can be used when 
- -The accompanying table does line rates aré fractional. Should | t 
much to lighten the work and we have to work with a rate of some multeal of | 
promote accuracy, Thecolumn 5% cents a line, we can take rate will be fo 
on the left gives line rates from 41 cents and divide our final only use the 


one cent to forty cents. The - multiply the te 
| ‘ other columns give the costs in total by ¥G, early 


When it is desired to know 4) aM if the- 
1 ts for the num- btn: 
) i pe pei velba indicated how much space at a given line is $2.60, we find | t 
at the top. rate can be purchased with a 13-cent rate and 
| Let us assume that we wish certain appropriation, aes ee’, final pret by 20.) 
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tes ey .42 56 A ee 98 1.12- a6 1.40 1 
2¢ 28 56-84 DS 4.40 LR. EES Se eee 62.80 °> ae 
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Newsreel Is Well 


Sold In Texas | 


The Texas Theatre, San An- 
tonio, following “‘PublixOpinion’s” | 
nches realizes the value ot | 
fartising news-reel subjects and 
; at least one poster in the} | 
lobby and a line in every ad toj. 

Paramount News. When the pic- 
tures of the Bremen Flyers on 
Greeley Island were received by 
Air Mail, special stories and cuts 
in the newspapers, a s¢reamer one 
sheet in the Lobby. displaying the 
Air Mail stamps taken to send the 
box of film: from New York to 
San Antonio and special eds com- 
prised the campaign to Put this 
subject over. It was treaté!d on 
the sereen as a Deluxe unit of the 
entertainment | and — a specfa’ 


ADS WARMED 
UP PRESS FOR 
PUBLIX 


Publix Theatres benefitted 
tremendously in several direc-| 


tions from the huge campaign of ) 
display advertising recently car- 
ried in newspapers all over the) 
country by Paramount, accord- 
ing to Sam Katz, President of 
Publix. 


“These 7-column ads captured 
the attention of all readers of the 
most important newspapers,” he 
said. “And since Publix theatres 
play all of the Paramount pro- 
duct, we got the benefit at the 
box office. Also, since Para- 
mount and Publix are part and 
parcel of each other, the Publix 
prestige with the newspapers was 
raised in many cities by reason 
of the Paramount money spent. 

“No other: film company has} 
ever spent so much money. in 

.newspapers as did Paramount on 
this campaign.. Paramount ‘has 
been doing it for years, no other 
company has ever followed. 
Competitive film producers have 
spent their money on all other 
media except newspapers. 

“Our showmen in the field 
know how much extra help a 
newspaper can give in an emer- 
gency — something a_ billboard 
ean’t do. So they were glad to 
see Paramowst put its money 
)newspad¢s. And the news- 

ers that received the money 

‘that the Publix theatres had 


po Sas 


‘eonsiderable influence in Para- 
int’s decision and method of 
i the copy schedules.” 


Pi sducers of Publix 
Re Shows Invade Legit 


You can 
shout it when 
-you. teH the 
newspa per- 
‘| men and dra- 
.matic crities 
| that the Pub- 
bax. 8. ta gre 
shows are 
ereated by. the 
oqutstand- 
j ing producers 
prety rst of America. 

e Gould, who has been pro- 
_the dance ensembles for 
ix stage shows for several 
months, is creating the dancing 
numbers for “Hello Yourself,” the | 
big George .Chuse production 
which opens on Broadway next 
month, featuring Warings Penn- 
sylvanians and a host of noted 


- And Joe Santley, who has pro- 
duced innumerable Broadway hits, 
‘who is also a Publix producer, is 
the owner of “Excess Baggage,” 
and is now casting two other big 
musical shows for Broadway, in 
addition to his Publix productions. 
_ John Murray Anderson is plan- 
ning two musicals, and Charles 
Rope kale going to do one 
at is said to have Paul White- 
and his band for the big fea- 
ture. eee Rec aie : 


Keith’s Tower theatre, in Chi- 
cago, which resumed vaude three 
: er trying musical 


for B. & K. Pub- 
ting at Oriental. 
2. 
units will 
five weeks 
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CONSTANT EFFORT IN HOUSTON 
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GETS THIS STUFF! 


Some of these are “repeats” but they got attention and money. 
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REM DHITWER 
‘THE *1T™ BOY OF NGUSTON METROPOLITAN THEATRE HOUSTON biad 


UNDERSTAND VOW WAVE BEEN GIVER THE DIFFICULT TASK OF HELPING SELECT 

THE s1T* CIAL OF HOUSTON IM Re PUBLIZ. 1926 OPPORTUNETY CONTEST 

fon b PERSONDLITY GIRL STOP BISH + COULD BE THERE TO MELE 708 > 

PARTICULMALY AT THES TIRE AS WY LATEST PICTURE OPENS AT THE WETROPOLTF AM 
SATURDAY STOP KNOW YOR AYE COMPLETELY CAPEIVATED WOUSTOR By Tas tive 


IN EVERY rae 
0. D MEANS: Re 
“Jgshould have a tire ac- 
emmonth:. Ask about 


nae ee 
ashing, Grensing, Storage, Gat, 


Uchett, 


‘Oils, Accessories. 


5 J jee ” . 
Parade “Cossack ? The Cossacks which was the 
eurrent film attraction at the Pub- 


and New Autos lix New Theatre, Fort Smith, Ark. 


Right new Dodge Bros. cars 
A happy agreement as reached : 
between. Manager Marsline K.| ¥°Fe in the parade including one 


Moore and the distributor ofjtwo and one half-ton Graham 
Dodge Bros. cars when they d€-| Bros, truck; the Jarger of the 


cided to give the new models a : 
street demonstration and at the; '¥© trucks being used to carry a 


same time—carrying banners on|ten-piece band which furnished 


etal 


V 


THE METROPOLITAN sa 
x 2 


bbs Metiopatinan Find 
Young men ts hande t* P 
ten Ril andy, et 

Plrants pede 
Reed the ch came 


During the ee 
lished over} pe 1927, The Chron, tia 


0 c 
ified 900 rove ~y ep 
¥ #de than the Aarne ¢ P80 Wanted aus 
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ton pape 


Will Demonstrate Her Own Dance 
Creation 


“La Hota Tangoette” 
With Her Dancing Partner 
MARIO NALDI 
At Rice Roof 
From 10:45 Till 11:15 


Tuesday Evening, 
duly 10 


Rice Hotel Roof 


B F ORR, Manager 


music throughout the parade} All the trucks and passenger 
which lasted for nearly two hours.| cars carried banners on both sides 


Just in front of the band were | and rear announcing the Cossacks 
two men riding horses carrying|at the New Theatre play 
flags and dressed as Cossacks. / gates. 

Their uniforms consisted of the} 

oid regulation style doorman’s | The expense of the parade was 
top coats, black patent leather| boTme on a fifty-fifty-basis and 
boots with red tops and fur head | more than paid for itself in in- 
pieces. | creased business. 


and 


as 
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MADE LASTING|PARAMOUNT? Mae esitsT"' MER CHANTS 


GOOD-WILL BY NEWS SCOOP) “Yee” SAVE TOWNS 


THIS TALK rave, gma, omuies| THEATRES 
; around 70 theatres in Chicago . 
Se alone, and the Great States Cir- 
cuit, operator of theatres all over “Tank town indie exhibs,” says 


Illinois and adjoining states, out-|the current ‘‘Variety’’ bemoaning 

side of Chicago, have instructed |the high price sound era should 

mike a public There has been no event in re-| their house managers to read and | from now on pipe down and do a 
| thinkers and| cent years that has already obtain-| clip from “Variety.” Both are | little handshaking with their local 


ddress? naggt 
: pente’ here doers, but E. C. oe ae sabe Sseinciin aN Bact Publix partnerships. Chamber of Commerce. 
psa Smith, manager | Pteuon, ‘ AMIE UA oy 
any Ero wpS| OPiye Sueur |accorded the Hvtd Expedition t0| in “cRtnmtance tor citing. Ie | i ee'ser | Wane kame 
; si 4 % no r = 
2s Publix “Caroli-| the South Pole, This is because it) i). Teviews of Talking Shorts| | oe” Zoreci | ven 


7 own? 8 : : 
your town na”. theatre at | Stands as one of the greatest news parcied by \Variety.” aT akbetret 
your orgun-| tiny Texas towns 


Could you} @yh l otte, N.| expeditions in history. Coinci- E : 
spread as . " . ceom-| dentally it’should afford marvel- Other tnan the twice weekly | | ization, your| g)ready have 
a morning showings of talking | | merchandise, same to Maude 


much g00Od} plished a big} OUS SRCUENE: shorts at the Chicago theatre | | %F, yourself! 
Bak Tor FONE | slice at 1h, ace 3 : (B. & K.), the only advance line| |provEswha:| °! their local 
re Boke: d only for his/}- nasmuch as these are our | | obtainable by the Chicago terri-| | strong eco-| theatre men by 
at » | Own. operation, co-workers every one in the |/tory showmén on the talking| | meme factor! working the efvie 
the industry? | and Publix, but | | organization should feel that | | shorts now on the market, is that | |js ‘to « town! pride gag to the 

for the entire they have a part. in. this tre- given in Variety’s reviews. Its the! point of collect- 


industry 4S| | mendous undertaking. teurne owe 
—— FINANCIAL! !§2 enough 


well. 
as ; iwi = : BENEFIT te}; dough to install j 
as TO SS ee Paramount is extremely fortu- GOOD KNIGHT! get back of) the full equip- be glad to il 


g -y ‘letters from. leaders a 
Nan ad as tk i nate indeed to have obtained the vo ae ad | ment without ad eee ad 


everywhere. 
° ; lusive rights to record the ; 

The following story from the. Byrd phy An effort will be| Mickey Finn says this week’s even touching || he supplied she 
Charlotte “Observer” is self-ex-] "46 to dramatize it as greatly | Embroidered Potato goes to John | | NO EXCUSE the exhib’s inter- Mary Brian 
planatory: _ |as possible, to bring back as thrill-|T. (“Jack”) Knight, General a RATA i | Cot margin. i 

Parent Teachers ing and as human a story as pos-| Director of Theatre Management| |¥OU’RE A}. “The town of | ; : ; 
Co-operation between the moy-/| sible, so that we will not get-mere-| for Balaban & Katz-Publix The- the: SHOW- | Temple, 15,000) talker, pulling 

ing picture industry anc. highest | !¥ 4 collection‘of se@nic views. Injatres in Chicago. “Jack” in an : souls, first threw | 044 miles away. 

And finest types of pictures for| this respect who. knows but that) jpomcial chatty. message to this | OUt the life saver by visiting its “Following the 

the youth of the nation received | we may be able to deliver another) p oothless Publicati Arcadia theatre and personally |ple’s live Chambe 

a decided stimulus here tonight.| «qHANG”? or a production that Ss ublication congrat- aelba: Sak theket maak : 

Members of Parent-Teacher: as- ; : : io that ulated it upon its “serk’’-ulation wy htt cg oe 8, at) spirited in Paris, 
I might even be far superior to tha -| $2.50 per, to raige $11.250. Gon dad Renee? 


sociations and persons interested Micke > .f : 
in. social and_fecreationa] work | Wonderful aecomplishment? as pelle gs: ap oe bea. “Temple's chamber’s ire was | and have since 
attending the University Summer As you may know, this expedi- . 2 4 shootings in aroused by Waco; in the same Tex- | th : men wii 


Institute came together with E. C.. tion is going to cost’ around one Chicago can’t be without reason. as and the first’ there to get a| equipment. 


Smith, manager of the Carolina D 
Theatre, local. Publix-Saenger} million dollars. It is being back- 


house, in a meeting designed. to| og by many of the biggest and - : i a _ 

gat east a closer understandieé | wealthiest men in America, in- === lllllEESES>SESESESESESSES 

pet wee e€ 2 9 Fs = ° 

parents of the State. cluding Adolph Zukor and San E ; ’ 
There were more than 200 SE, Sey as well as John D. Rock- PULL D OUT RULES AND STOLE : PAG . 

resentatives present as guests of/ feller, Otto Kabn, Edsel Ford, re meet (Pe) Melee hort al be 

the theatre at a. special matine : : - : : 

see which prof. Harola D. Meyer,| Charles Evans Haghes, and many) || The composing room foreman of a New Haven showed Goldbeg of the Olympia a 

director of the Parent-Teacher In- | others. o the got « A pte m og : rib 

stituté, made an address on the But to us as Publix-Paramount theatre \ ffect for one-seventh cost ; 

relations between the theatre and 

the social life of the mation, its}men and women, a more signifi- amaapco0n = - 

great possibilities for constructive | cant thing about Byrd’s trip is the ioatacaecntsprertarsepreieiyhoeniy ee ee 


accomplishment, and the co-opera- 
tion it wished to function between; fact that two of ouy Own asso 
itself and parents for giving the | ciates, Messrs. Willard Vanderveer 


public exactly the type of pictures | and Joe Rucker, Paramount News 
it wants and tnt sort of influence | Cameramen, have the nerve to go 
on the youth of the nation. with the Commander in order to 
Public Responsible bring back the pictorial record to 

The whole responsibility for the | the world. Incidentally they are 
kind of pictures we have rests|the only cameramen aboard and 


vi th eople, Professor Meyer i 

i Prhe pais picture in- Paramount will get the pictures 

dustry is a business and must | exclusively. Every one of us 

iar x its eT oe nian on should be thrilled by the fortitude 
isiness. is not in y 

os esse people would believe, it | 22d loyalty of these two men, who 

is. rather fundamentally good,}are surely among the greatest of 


pee great opportynities for the | our “Wnsung Heroes,’ and who : 
achirevemen .8) cons y ; 
in the diffusion of ideas. when they were asked if they The Whole Show 

It is extremely sensitive to the cared to go on this dangerous: mis- , e ole ow —Features, 
desires of its public, and is always | sion - that will keep them away : N c ; 
willing to co-operate in every way |}from their homes and civilization : : w ed 
in giving its public just what it for anywhere from one to two ae? : € 85 om ies, Stage Acts! 


wants. Therefore, if we are de-| 
termined to have finer motion pic- | years or perhaps even much long- ———— Now—ao smacing uew world of eatertaiament opeus te yoo! Paramoast 


tures, we must be sure we patron-| er, fairly jumped at the opportun- 5 


ize the page Mn his suggestion. ity 
Professor Meyer pointed to the z : ‘ ) sola bY. cy : ; 
phenomenal growth of moving Mr. Rucker is leaving on th Sef’ ae saree, Permmoat Nee, Chrlethe Commatien, Sagas Ceeaneaias wt 
pictures to the point that 90,000,000 |} § “Gity of New York” about , —alt » orund—all Paramount Quality? The mont thrilling, thecneet eben 
.o. 5. : alii PETAR SE oe ae rs 


people now visit the. screens} 
weekly and to the point that it-is | the time this is published and Mr. ie so Ferg om 7 ding lies Sidon mid : sei zane ate “i 


the most popular form of enter-4j Vanderveer will accompany Byrd er : 3 ee 
tainment known. lon the “Larsen.” . ome ee serecunand hearing witas yum sanetiee wont of the erowt, Gei-timan al ia | 
: , Propethers the crash of thumder! Imagine the thrill of hearing the roten — 


Great Influence | 
“Its influence,” he declared, “on To both of them we wish God- os of your favorite star 0» climactic scave! Imagion the delight of hepring « 


individual and social life ean}speed and the best of luck, and init tails wm 

! a is : x 4 orcbestra, the euske synehroalard ve the exact mood amd 

hardiey be overestimated. It is|can assure them that such mess- tenipe vt thse picture! Suinaedenlinn ialadan ated 
’ 


transforming in varying degrees ‘ i 
the ideas, ideals, habits and cus- | 26©8 a8 they may be able to send —— : can se and hear for youself. wow, wherever thestres apy equipped yaprtand 


toms of our people. | back here will be most eagerly : : Pe it pa é 
ID ordi aha ney Se ner to | awaited from the gang, which Picasa *dhies iy Ca ee, ees 
sue, he declared. and in- | when it receives the pictures that ri eae a ahoet 


stead of knocking the motion pic- Aon f t all a : ¥ Pp 
ture, we should enlist our efforts | they ve fough sorts dan- F A 
in re hg orem gl arial bring it | gers to secure, will certainly know MURBER © RAMOUNT NEWS IN. SOUND! 
to the highest point of individual : SB Mae Gor \ G The sorld’s greatest sews recl—sean om the serere in sound. World events, 
and social welfare.” what to do with them. i Sete ee oe Me i) athe teihnaginepaibigh ous jy immed Sous sas diantaemtephnebhiahes 
Mr. Smith in discussing his rea- £ ere G5TAGE SHOWS ON THK SCREEN: The world’s beading stage 
screen stare —im special de luxe short features with sound, music, sod dialog! 


sons for the meeting declared that . 
the moving picture companies Eight More Houses rR ae ; ee 


with parcate, teachers. and. all] For Publix | | CHRISTIE COMEDIES IN SOUND! 


other persons or organizations in | 
| os & Now you cam hear as well as see the world’s fuuniest 


Creating per- 
manent good 
you] will for a the- 


Can 
atre is a job for 


portunity to t 
hundreds © 

. found “The? 
so advantagt 


vig way ae mgp re ‘ 
Sfficialis o is company, he de- 
clared, aré anime lo king to The great states—Publix thea- 
tke pemalts of ee ret a | gp oe! f tres, Inc., adding eight houses last 
1e€y wan to Show only € 8 
of pictures and the kind the pub- ib of wt nes chain, now 
lic wants, and wish to mere the om "° $ rr t ae ee phen 
co-operative movement etween | More an ouses in e Key}. ; bent theatres everywhere show Paramount Pigures Caldvns 
themselves and parents universal| gnd principal cities of the Pye = going! panty sh ba 
all over the country. pestd é : mn ~~ : W0 Sy ek sate te telat | 
Those attending the meeting | Deside supervising programs in i ae 
seemed to agree heartily with|12 smaller towns. 


Professor Meyer and departed 

highly satisfied with the results| Jules J. Rubens, vice-president 

of the “geytogether” affair be- | and general manager, announced 1 . “70ST MARRIED” 

os ttndligg taeda and the motion | last week the addition of the Lin- la Bases crag, 7 bpse 
abies taaech coln-Dixie and Washington, Chi- h @ ae 


cago Heights; Harvey and Garden 


UNITS IN CLEVEL AND | theatres, Harvey; Lyric and 


Grand, Blue Island and . Hippo- 
eae drome and Grand theatres, Alton. 
‘ i oni went into the Loew’s The Alton houses were secured 
tate, Cleveland, starting Sept. 10,|through partnershtp agreement PRODUCED BY PARAMOUNT FAMOUS LASKY. CORP..;ADOLPH 2 PARAMOUNT. AU 
: ” ; AUILDING. NEW ¥ 


instead of the Allen. The House| with W. M. Sauvage but in the poo rans 
Manager is George Dumond and/| other three cities the: houses were 

the Advertising Manager is Har-|taken over from the Fitzpatrick- 

land Fend. : McElroy circuit, : 


et 
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Ne 
7 


embles particularly for the stages of Publix theatres has opened 


iew avenues of employment to thousands of girls, which transcend 


Ses you localize this ; 

story, and plant it in 
your Sunday papers with 
this photo? Tie-in the 
beauties of your town 
who have made good in 
show business. An- 
nounce that any reader of 
The Daily Newspaper who 
is pretty, and between 18 
and 24, and hastalent, 
stands a good chance of 
finding opportunity by 
writing to any of our 
dance producers and en- 
closing photos and return 
postage stamps. 5S enia 
Gluck, Maria Gambarelli, 

- Georgie Hale, Dave Gould 

- Walter Batchelor, or Al- 
lan Foster will all answer 
the letters, or pass judg- 
ment. Thus a girl gets 
stage experience and a 
chance, at least, with 
safety and under decent 
auspices. 

Ziegfeld became an in- 
stitution by “glorifying” 
only 40 girls a year. Pub- 
lix “glorifies” and gives 
a marvelous tour of Ame- 
rica to over 600. girls 
‘every year, at more sal- 

ary. Five years from 
| now Publiy will be appre- 
ciated bp he public in 
|| this regard Let us speed 
~ | the day. 


in importance the usual oppor- 
tunities afforded girls in stand- 
ard commercial employment: 
Girls employed in the musical 
revues or presentation features 
on the motion picture theatre 
stage earn on an average of 
$45 per week, which employ- 
ment statistics prove is the wage 
of an expert secretarial assistant 
with manifold duties earnable 
only after service of from five to 
ten years. 
_ This tremendous inducement 
has caused many girls to for- 
sake specialized education and 
training in other pursuits in 
favor of dancing. The resultant 
emoluments apart from_ the 
ck earning of money invari- 
ably put them in a position to 
materially aid dependents. An- 
other reason is the marriage 
‘opportunities afforded through 
contacts of travel and the lure 
of the stage to prospective bride 
hunters. Perhaps “leap year” is 
an incentive, too. 
~ Publix Theatres playing unit 
‘shows, provide an international 
_de luxe tour of this continent for 
uch girls, Girls who read the 
‘newspapers and are alive to the 
opportunities by going frequent- 
ly to Publix theatres, see a 
chance to “earn, learn and trav- 
el” under the most ideal auspices, 
through Publix theatres. 

As a result, thousands come to 
New York to search for a job. 
Other thousands, more careful 
than most, write to the various 
producers of the dancing units 
in Publix shows—Senia Gluck, 
Felicia Sorel; Dave Gould, John 
Murray Anderson, Maria Gam- 
-barelli, Will Harris, Lou Mc- 

_ Dermott, Joseph Santley, Frank 
ambria, Paul Oscard, Charles 
Niggemeyer, Boris Petroff and 
others enclosing their bathing- 
photographs in full figure, 


The eonstantly increasing demand for dancing acts and en- 
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Publix Is Real “Glorifyer” 
Of Beautiful American Girls | 


: 


Publix Trade Mark 


Publix is protecting the 
uniforms it has made for 
its staffs. A trade mark 
was granted on the word 
Publix last week by the Pat- 


ent Office to cover uniforms 
and caps, with the mark go- 
ing to Publix Theatres Corp. 
Use is claimed since De- j | 
ecember, 1925, with the mark 


filed here in April, 1928. 


Serial No. is 265,164. 


CAMBRIA MAKES ’EM UP 


Famous Producer-theatre builder teaches a pretty miss how to look 
her best on the stage. Write to Sam Palmer, Publix Publicity depart- 
ment for photos like this, or specials you want. 


and facial.closeup photos. These 
are filed, and if the girl is 


wanted, she is told that. she 
will be given a job if she comes 
to New York or Chicago at 
her own expense for a personal 
interview and is able to maintain 


| herself for the several weeks of 


necessary and unpaid rehearsal 
work. Many of the girls who 
work “in the ensemble” have 
never been on the stage before, 
and many have never had previ- 
‘ous dance training. 

- Depending upon the routines, 
a stenographer of today may be- 
come ‘a coryphee tomorrow. 


ASH RETURNING 
TO ORIENTAL 


Paul Ash will pinch hit, for Pub- 
lix by going back to Chicago to 
the Oriental Sept. 23 to stay five 
or six weeks and then return east 


to open the new Publix house in 


Brooklyn on Thanksgiving. 

The purpose of Ash’s return is 
to release Al Kvale from the Ori- 
ental to go to the Paradise, new 
westside Chicago house. 

Ash will stay in Brooklyn three 
or four weeks and then resume at 
the Paramount. He is now in his 
17th week on the Broadway site. 

Ben Black replaces Ash at the 
Paramount for at least the first 
two weeks the red head is away. 


HUGE ELECTRIC SIGN GOT COIN FOR 
McGEE IN OKLAHOMA CITY 


Manager Pat McGee used the full length of the marquee to spell out 
the title of a picture in electric lights to advertise George Bancroft in 
“The Drag Net’ at the Publix Criterion Theatre, Oklahoma City, 


Okla. 


Cut-out letters studded with electric lights extending from one side 
of the marquee to the other made excellent flash and a real attention- 


getter, especially at night. 


The star’s name—George Bancroft—was 


printed in white letters just above the title of picture. 

Ten men—each carrying a double board announcing the showing of 
“THE DRAGNET” were taken to various outdoor amusement parks 
including several baseball diamonds. 


,|ing manager, 


| |} getting. 


‘ltion to the yarn that the refriger- 


WANTED! | 


THe Home Office needs -| | 
eight copies of “‘Publix Opin- ; 
ion,” Volume Ii—Number : 
Six. Request is also made 
for Six copies of Volume 
One—Number Six of “‘Pub- 
lix Opinion,” Dig through 
your files and if you can 
spare the copies, please rush 
‘em! 

We thank the following 
for complying with our sim- 
ilar request in a recent edi- 


tion of “Publix Opinion:” 


Mr. J. J. Dempsey, 
Fields Corner The- 
atre, _Dorchester, 
Mass. 

Mr. J. J. Friedl, Dis- 
trict Mer., Texas De 
Luxe Division. — 

Mr. Chas. Sasseen, Dis-- 
trict Mer., Oklahoma 
Clive). 

Mr. George Watson, 
Garden Theatre, 
Davenport, Ia. 

—THE EDITOR. 


WINCHELL’S 
STUFF TIPS 
SHOWMEN - 


Walter. Winchell, whose N. Y. 
Graphic column, “Your Broadway 
And Mine” is great and witty read- 
ing for any showman or advertis- 
develops “‘scream- 
test’’ for what the movie-actors are 
He ealls ‘em ‘“‘moon 
pitchers” too, by the way. 

The other day he called atten- 


ated Paramount Theatre is so cool 
that an overheated woman patron 
there gave birth -to an Eskimo— 
which is not a. true story, but is 
funny and -therefore effective and 
remembered exploitation for freez- 
ing-plants: 
Winchell was once a vaudeville 
hoofer, and now is one of the best 
newspaper reporters anywhere. 
His: column is mostly- straight re- 
porting, and his genius for reduc- 
ing gallons of verbiage.to.a com- 
plete story in a ten word sentence 
is an art, and well worth any ad- 
vertising man’s time to learn. His 
stuff is mostly first-sight at the 
latest laugh from anybody on 
Broadway or elsewhere. Some- 
times tho, he peels off lots of red- 
hot inside information that comes 
true after six weeks of denials. 
And again he unlungs himself of 
gobs of theatre philosophy that 
tips. off many a job holder on how 
not to get fired—as witness his 
crack that “everybody can’t be in 
the ‘next-to-closing’ spot on the 
program; there wouldn’t be any 
such spot if it wasn’t for the 
openers and closers and two-spots’”’ 
—which is a mouthful worth di- 


SAUNDERS 
“VARSITY” 
TIE-UP 


Claud Saunders, Exploitation 
Representative and Sound Picture 
executive headquartering at Chi- 
cago, has put over what will pos- 
sibly prove to be the biggest na- 
tional tie-up Paramount has ever 
had with a commercial concern, 


Hart, Shaffner and Marx, the in- 
ternationally known clothing man- 
ufacturers have for years adver- 
tised a “Varsity” brand. Now 
they are going to tie their adver- 
tising and that of their dealers in 
with the Paramount Picture, 
“Varsity” and with Charles (Bud- 
dy) Rogers himself. 


NOTE! 


This is a great ice-breaker 
for exploitation of organists, 
band leaders, and your 
other permanent stage per- 
sonalities. After you've 
done this with Richard Dix, 
do it again for your local 
stars. See how it was done 
in Fort Worth and Birming- 
ham, as described in Publix 
Opinion ‘Number 31. 


In every city and town) one of 
the most representative clothing 
stores handles the ‘Varsity’ 
brand. It only remains for the 
exhibitor to get in touch with the 
proprietor or Advertising Manager 
of that store and effect arrange- 
ments that will make the tie-up 
work to the benefit of the box- 
office and the store. — d 
Rogers Wearing Varsity Brand. 

A very valuable adjunct to the 
tie-up is the fact that the star has 
been posed wearing Varsity 
Clothes, and‘<he will thus be shown 
in all the advertising matter. The 
latter will be especially striking 
as the art work has been executed 
by Herbert- Lenz, internationally 
known artist. 


The material to be furnished to 
the H .S. & M., dealers is expected 
to be the classiest and most for- 
midable ever issued on a picture 
tie-up. First, letters and broad- 
sides will spread the message 
flamboyantly and in full detail to 
the merchants, illustrating, the 
various items available to them. 

There will be window cards, 
hangers,:brochures for distribution 
to the public, all sizes of news- 
paper mats, and very probably 
posters for outdoor display. ~ 


It now behooves every Theatre 
Manager to communicate at the 
earliest possible moment with 
every store that buys “Varsity,” 
notifying the exhibitor of this 
great ti®up, and offering sugges- 
tions for the use of co-op ad Pages 
in newspapers, heralds, scené and 
lobby photos for making the 


gestion by any Publix worker who. 
might be discouraged. ; 


The Eyening Graphic carries all 


jof the display copy ofall of the 


New. York theatres and most of 
the good publicity gags, whereas 
most of the other papers do not 
get full ad-copy, and are none too 
liberal in their views toward the- 
atre news. Which makes addi- 
tional reasons for showmen to get 
the ‘“‘Graphiec” if they’d be posted 
on doings in theatredom’s capitol. 


BORIS MORRIS 
INVENTS NEW 
TRAILER 


When Henry Bussey opened as 
stage band leader at Los Ange- 
les Boris Morris, in charge of 
Publix musical operations, selected 
one of Henry’s hottest trumpet 
records from the Victor catalogue, 
and had a few yards of movie 
made, showing Henry blowing 
himself to a tune or two. A 
phonograph on the stage and the 
film on the screen made a “talkie” 
out of the trailer. Anybody can 
adapt this idea to a lot of things. 


store’s window more effective, etc. 

All requests for- information, 
special help, material, etc,, should 
be sent to. your Paramount Ex- 
change Ad Sales Manager. Store 
executives should communicate di- 
rectly with the Advertising Man- 
ager of Hart, Shaffner and Marx. 


Water-Hole Gets 
Non-Synk Tunes 


Boris Morris, who is now in 
charge of all musical matters in 
Publix, under supervision of 
Nathaniel W. Finston, is receiying 
organizational congratulations be- 
cause of his fine job in “scoring” 
the Zane Grey picture ‘“‘The Water 
Hole,’’ starring Nancy Carroll and 
Jack Holt. Mr. Morris got a’ list 
of all the phonograph records ever 
made, and “scored” the picture 
from them. Then he played them 
by “fading” from one record to 
the other on the non-synchronous 
equipment in the Paramount thea- 
tre on the opening day. The idea 
was a huge success. 


i Mr. Morris is planning to issue 
cue sheets” of phonograph rec- 


ords for all non-synchronous pic- 
tures. 
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Find That PROPER 
BasicOperatingCost! 


The Official Voice of Publix 
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Publix Theatres Sorpersies: Paramount Building, New York, Week of September 15th, 1928. 


THEATRE THAT BEARS THE PUBLIX TRADE MARK!” 


“Teave no stone unturned to give Publix the 
high standing it holds in the world of theatres.” 
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“YOUTH IN PUBL 


Youth is not a time of life—it is a state of mind. 
Youth is not measured in years—it is measured by the 
temper of the vital forces of life. : 

The life of a business organization is the lives of the 
men within that organization. Their weaknesses are its 
only real menace. 
‘ organization, and expand it. 
larger than the men within it. 
PUBLIX is a composite personality of men associated 
for its work. 

With that in mind, let us remember that nobody 
grows old merely by living a number of years; people 
grow old only by deserting their ideals. You are as 
young as your faith: as old as your doubt—as young as 
your con ifidence ; as old as your fear. 
~ -PUBLIX is young. It has yet to achieve its growth. | 
So long as it retains the youth which is now one of its 


No business will grow 


most notable features, so long will it meet the challenge | in New York with antplification, 


"Pies virtues are the virtues of the|ing and printing plant in the 


. 


Let us remember that|New Haven and Boston, before 


+ cenit, 


of events with the high heart which has carried thus far) 


to success. 

About all that men do after twenty- one is to try to 
realize a little of what they conceived before that age, 
and if PUBLIX remains the vehicle which expresses 
the realization of dreams of youth, we are fortunate, we 
are happy, and the future is certain and safe. The joy 


and the game of ‘men who are here because they a 


found their place in life. 
Only youth holds that inestimable treasure—the a 
ture. —The Close-Up 


“INITIATIVE!” 


The world bestows its big prizes, both in money and 
honors, for but one thing. 

And that is Initiative. 

What is Initiativer 

I'll tell you; It is doing the right thing without be- 
ing told. But next to doing the thing without being told 
is to do it when you are told once. ‘That is to say, carry 
the Message to Garcia; those who can carry a message 
get high honors, but their pay is not always in propor- 
tion. 

Next, there are those who never do a thing until they 
are told twice; such get no honors and small pay. Next, 
there are those who do the right thing only when neces- 
sity kicks them from behind, and these get indifference 
instead of honors, and a pittance for pay. This kind 
spends most of its time polishing a bench with a hard 


luck story. 

Then, still lower down in the scale than this, we have the fel- 
low who will not do the right thing even when someone goes along 
to show him how and stays to see that he does it; he is always out 
of a job, and receives the contempt he deserves, unless he happens 
to have a rich Pa, in which case Destiny patiently awaits around 
the corner with a stuffed club. 

To which case do you belong? eas ele 

ELBERT HUBBARD. © 


[Nathan Speeds! mq U SIC wor 
Photo Service eT 


On Units | 


Credit Leu Nathan, staff pho- 
tographer of Publix-Paramount 
Home Office, with speeding up 
and improving the photo service 
on the stage units. 

Heretofore, New Haven and Bos- 
ton have had to get along with 
only the pictures of the perform- 
ers furnished by the performers, 
as it has ‘been impossible to get 
pictures. during rehearsals. Mr. 

Nathan goes to New Haven every 
week to photograph. the perform- 
ers, and stage sets, and now he 
has installed a miniature develop- 


Herbert Rawlinson opened. as fps ty pares at 
politan, Los Angeles, Friday, ‘August 31st, relieving a 
who had ‘three very successful weeks there. Bike. pa cas 

oe new Capitol Theatre, at Cedar Rapids, eae 
| September 1st. Paul Spohr conducted the stage band at | 
and continued for about two weeks, at which time he w 
by a permanent stage band leader. 


Lou Forbes ‘opened as. Personality Leader at the Riv 
Omaha, on August Bist. 


Herbert Rawlinson, ae. (Sora master of ceremonies 
politan Theatre, Los Angeles, will remain in such capaci 
tember 17th. Henry Busse, former first trumpet pla; 
Whiteman, and known in musical circles throughout 
ber 17th. to open as Master of Ceremonies at this ae 1 

r 


Arthur_ “Martel, feature organist at the Metropolital 
Boston will shortly begin a tour as featured organist aty 
tres in Mr Fitzgibbon’ ‘8 ew England district. 


Capitol Thestre opeiing: at Cedar Rapids lowa, on { S 
wnt over —* Paul Spohr and his Capitolians took 
storm. 


t 


| Olympia Theatre, where he snaps 
off a few prints of each plate for 


George Kay, cdi Seuductor and musical director at { 
Theatre, New Haven, is now a member of the eouehrgney 
at the Home Office. — ; 


Homer Phillips, aids, pianist at the Palace Theatr 
bon copies of his publicity stories | Texas, has been transferred to the Publix Music and Prod 
to Mr. Bud Gray at Boston, with | partment at the Home Office, and wili assume his duties 
the wet-prints, and now both the latter part of September. 

cities are being amply served. 
Messrs, Goldberg and Gray for- 
ward all of their unit publicity to 
Mr. Sam Palmer to go into the 
unit-manuals, which in turn hits 


returning to New York to print up 
his pictures for the rest of the cir- 
. Mr. Goldberg aids him 
with suggestions and “props’” and 
other helps. | 

Mr. Goldberg then ‘sends car- 


a 


Frank: Waller, ‘District Musical Advisor, representing : 
Office in the Southeastern Division, has resigned to retan n 
studio work. : 


Paul Small, ‘popular tenor. who works so well with Pa 
the Paramount, took a notion to get married, and to help hi 
travels ‘his friends in the Music and Produétion Departmen 
him with a handsome traveling bag. 


ang is then relayed over the cir- 

cuit, with each advertising man- 
ager adding his bit as the show 
moves. By the time the show hits 
Chicago, it has a mountainous 
mass of publicity stories and pic- 
tures piled up for the following 
theatres to repeat or Peta Rt 28 


‘Petitions have been circulated among the patrons of | 
Theatre, Omaha, for Paul Spohr’s return, and Al Morey, fo 
the Worth Theatre, Fort Worth, is in the same fix. Su 
must be deserved. oe 


i_2sSsSas5 [ASS sees esse: 


RIALTO STAFF) 
TURNED *EM 
FOR RECORD 


What more can be done than} 


2eses 


Sap RRS S SSS SERS epee SSS SS SES SS SESESEESESESSI PS Sees! S2 
‘The Capitol Theatre, Cedar Rapids, Towa opened § 
ning, September 1st, with a policy similar to Waterloo, wh 
pictures, small stage presentations with orchestra, M 
attended the opening of this. theatre. 


Mr. A. E. Hughes has been employed as manager 4 
drome Theatre, Ft. Worth, effective Saturday, Aug 25t 
Robert Floyd will sever his services on or before Sept. St 


Effective with reopening on Friday, rege read 140 w 
the “utmost?” will be only two evening performances, the policy wi 
No it isn’t a silly question. | of all sound pictures for full-week runs, 


That’s what Manager Robert | 
Weitman, of the Rialto, New York, | 
found himself asking during the 
run of “‘The Patriot,” which was 
playing to constant ‘‘capacity” at 
all shows. 


The fact that he asked himself 
the question in the face of its 
apparent utter uselessness, is add- 
ing several thousand dollars per 
week, to the record “The Patriot’ |. 
is piling up at the Rialto. Mr, 
Weitman, upon asking the ques- 
tion, called a meeting of his serv- 
ice staff, and repeated it. ‘ 


“This theatre only has 1904 
seats” he told them. ‘We'll turn 
away that many people every few 
hours. They won’t wait in line. 
So we've sot to make everything 
count.”’ 

The Saportance of “selling” 
single seats, was the first thought 
that added many extra dollars the 
theatre wouldn’t have had other- 
wise. The second was the ar- 
rangement of program so that 
“spills’’ could be had at times 
when “fills’ were obtainable. 
The Patriot yor nel to 76,558 ad- 

| a 


ane te 
The Royal Theatre, which is now pra will remain ¢ 
the time being; further advice will be bohm pp 


In: view of the postponement of the openin 
Ast 


tanooga and Tennessee, Knoxville to October Ye h 
ooga and Queen, Knoxville will continue to operate th Septe 
29th, at which time both of these theatres will og ae 
of the termination of the leases —" we weeks 

of the new theatres. Be Fi 

The Lyric Theatre, Anniston will, f sera a Publix op 
come October ist. This theatre will be under the super 
Mr. T. Y. Walker, City Manager of Anniston, 


‘This is to advise that the Capito! Theatre, Cedar Ra ; 
opened on Saturday, September ist, under the ar Tal 
BE; a Cummings. : 

he policy of this theatre will be two changes per 

day and Sunday; pictures and small band polley, Adal ; 
baa! beeen vonglt bi at all times, adults 25¢ from ~— ng 
0 an ereafter, night pri day 
and holidays. . rickiy.c: sie ogee : 

Mr, Louis Lazar, as District “Mana er, will r 
— A A be basen of Mr. veld’ Beste 
as to the Heuse Manager of the New 
reopening will be forthcoming. . by Nohara: a 


Please be advised that Mr, Frank ” 
manager of the Scollay Square Fak Meshan 
dick as Manager of the Colonial Theat 
dd instead of Me,  Baaley: as prema r 


